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PENNSYLANIA'S ONLY CERTIFIED
BILINGUAL PUBLICATION

Our mission is to increase the education, health and professional develoment
of the community. We offer a voice for your company’s products, services, and
events — in English and in Spanish.

We translate the meaning, not just the Certified translators guarantee the

words, ensuring your message and your accuracy of the message in Spanish — a key
brand are presented in Spanish exactly as factor in education, law and healthcare.

they are in English.

Partner with Latino Connection magazine, and you extend your reach,
strengthen your presence, and increase your bottom line.

Latinos will change the profile of American society over the next four decades. The
Hispanic population will grow much quicker than other population segments, and Hispanic
consumers will represent an increasing percentage of the American consumer base.

TATJANA MEERMAN, PUBLISHER; PACKAGED FACTS RESEARCH COMPANY

Latino Purchasing Power A GROWING AUDIENCE WITH

(compared with total US population)

00— PURCHASING POWER

Latinos are the fastest growing ethnic Hispanic-American purchasing power
T e — population in the Commonwealth. has reached $1.38 trillion. The US Bureau
§ According to US census data, the Latino of Labor and Statistics noted the Latino
§ g / US TOTAL population grew by 82.6 percent between purchasing power has increased 45% in the
@ 2.8% 2000 and 2010 and continues to be the last five years, increasing at a compound
P fastest growing subgroup nationwide. annual growth rate of 7.5%. That is more

than twice as fast as the 2.8% growth for the

Over 750,000 Pennsylvanians are of Latino )
total US purchasing power.

| origin. Pennsylvania ranks #13 in the nation
in total Hispanic population.

WHERE TO FIND LATINO CONNECTION MAGAZINE

Teasers of upcoming content and links to our official site Downloadable PDFs are available at thelatinoconnection.net.
offer rgaders a full digital experience of the full print version of Articles and enhanced web content are also viewable

every issue. at thelatinoconnectionmag.com.

n @latinoconnection m @latinoconnection 717-963-7218 thelatinoconnection.net

@latinoconnectpa @latinoconnection info@thelatinoconnection.net thelatinoconnectionmag.com



http://www.thelatinoconnection.net
http://www.thelatinoconnectionmag.com
http://twitter.com/latinoconnectpa
mailto:info%40thelatinoconnection.net
http://www.thelatinoconnection.net
http://www.thelatinoconnectionmag.com
https://www.instagram.com/latinoconnection/
http://facebook.com/latinoconnection
https://www.linkedin.com/in/latino-connection-10b39310b

DISTRIBUTION & REACH

Latino Connection magazine is a free publication with two
tiers of distribution:

Core Distribution: High School  Sub-core Distribution: Non-
Clubs, Colleges/Universities, profits, Government Agencies,
Libraries, Local Businesses Senior Centers, Residential
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OUR READERS
A bilingual publication cover to cover, Latino Connection
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magazine delivers high quality, relevant content to:

American Latinos Non-Latinos appreciative
(English dominant) of the Latino culture
Latino Americans (Bilingual) New Immigrants

CONTENT CALENDAR [

Community-focused by design, Latino Connection magazine is organized into
four primary departments (shown on the right). According to Pew Research, these
departments represent the issues Hispanic American’s care about most. @ Business & Industry

@ Health & Wellness

ISSUE: 1 2 3 4 5 6

RESERVATIONDEADLINE:  11/28/17  2/28/18 4/28/18 6/28/18 8/28/18 10/28/18

ADSUBMISSION DEADUNE:  2/28/18  3/5/18  5/5/18  7/5/18  9/518  11/5/18

DISTRIBUTION: VIS8 3/15/18  SA518  7A518  9A5A8 11548 Y Litestye
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¢Problemas con el juego?

¢Alguien a quién usted conoce...?

AD AND COPY CONSULTATION

Allow our design expert help you create your

advertisement to maximize your reach in the
Hispanic-American community. * oo o

 Exercise daily
 Talk with a friend
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PRINT ADS 2 Full Page
E 8.5 x1”
m .
Advertising, Sponsorships, and Advertorials Z :';I;Pa?: (Vertical)
b X
(7]
Full Page $1500 -
(o) Half Page (Horizontal)
Half Page $1000 Z 8.5” x 5.5”
(7]
Quarter Page $600 * Quarter Page
425" x5.5”
* Note: Sizes provided are trim sizes. For more info on how to set up
artwork, request our Artwork Guidelines PDF
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> R m Digital Ads
ﬂ — — Two Online Banners $475/month
=—r—— Sizes and Placements
_ B Header Banner: 728x90 = Homepage Featured Stories
D— m Sidebar Banner Top: 384x180 Banner: 720x180
I:I__ Sidebar Banner: 384x1152 m Article Banner: 668x334

CONNECT

EXPAND YOUR COMPANY'S EMPLOYMENT POOL

Have a Bilingual Job to Fill? Latino Connection Magazine offers employment classified ads. Find a qualified candidate with
our multi-tiered approach to advertise your opening. Every listing includes:

[ @Y & (2epy]

One posting in Latino Connection Announcement on all three social media 60 day posting on our website
magazine per issue that includes your outlets: Facebook, Twitter, and Instagram thelatinoconnectionmag.com
company logo and job description.

Employment classifieds are part of a membership to CONNECT, a program that promotes business-to-business partnerships and
professional opportunities within the Latino community across Pennsylvania.



